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ABSTRAK 

 

Penelitian ini berjudul  “Re-Branding Logo dan Kemasan Pada Brand Clothing “Pretty 

House” untuk Meningkatkan Brand Image” untuk Brand Image pada Konsumen," 

bertujuan untuk mengevaluasi dan mengembangkan strategi Branding yang efektif melalui 

desain logo dan kemasan untuk memperkuat citra merek “Pretty House” di mata 

konsumen. “Pretty House” adalah merek pakaian yang didirikan pada pertengahan tahun 

2022, dengan fokus pada desain yang modern dan elegan.Metodologi penelitian ini 

melibatkan analisis literatur, studi kasus merek fashion serupa, serta wawancara mendalam 

dengan pendiri dan desainer "“Pretty House”." Selain itu, survei terhadap konsumen 

dilakukan untuk mengukur persepsi mereka mengenai desain logo dan kemasan, serta 

dampaknya terhadap brand image.Hasil penelitian menunjukkan bahwa desain logo dan 

kemasan yang konsisten dan menarik dapat secara signifikan mempengaruhi persepsi 

konsumen terhadap merek. Logo yang didesain dengan gaya retro vintgae memberikan 

identitas visual yang kuat dan mudah dikenali, sementara kemasan yang estetis dan 

fungsional meningkatkan pengalaman pelanggan dan persepsi kualitas produk. 

Implementasi desain yang tepat pada berbagai touchpoints, termasuk kemasan produk, 

media sosial, dan materi promosi, membantu memperkuat citra merek dan meningkatkan 

loyalitas pelanggan.Penelitian ini menyimpulkan bahwa Branding melalui desain logo dan 

kemasan adalah komponen vital dalam membangun dan mempertahankan brand image 

yang positif. Rekomendasi strategis yang dihasilkan dari penelitian ini dapat membantu 

“Pretty House” untuk memperkuat posisi merek di pasar dan meningkatkan daya saingnya. 

Kata kunci: Branding, desain logo, kemasan, brand image, “Pretty House”, persepsi 

konsumen. 
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ABSTRACT 

This research, titled “Re-Branding the Logo and Packaging of the Clothing Brand ‘Pretty 

House’ to Enhance Brand Image for Consumers,” aims to evaluate and develop effective 

branding strategies through logo and packaging design to strengthen the brand image of 

“Pretty House” in the eyes of consumers. “Pretty House” is a clothing brand established in 

mid-2022, focusing on modern and elegant designs. The research methodology involves 

literature analysis, case studies of similar fashion brands, and in-depth interviews with the 

founders and designers of “Pretty House.” Additionally, a consumer survey was conducted 

to measure their perceptions of the logo and packaging design and its impact on brand image. 

The research results indicate that consistent and attractive logo and packaging designs can 

significantly influence consumers’ perceptions of the brand. A logo designed in a retro 

vintgae style provides a strong and recognizable visual identity, while aesthetically pleasing 

and functional packaging enhances customer experience and perception of product quality. 

Implementing appropriate design across various touchpoints, including product packaging, 

social media, and promotional materials, helps reinforce brand image and increase customer 

loyalty. This research concludes that branding through logo and packaging design is a vital 

component in building and maintaining a positive brand image. The strategic 

recommendations derived from this study can help “Pretty House” strengthen its market 

position and enhance its competitiveness. 

Keywords: Branding, logo design, packaging, brand image, “Pretty House”, consumer 

perception. 

 

 

 

 

 



xi 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN ORISINILITAS ............................................. ii 

HALAMAN PERNYTAAN PUBLIKASI ................................................... iii 

HALAMAN PERSETUJUAN ..................................................................... iv 

HALAMAN PENGESAHAN ....................................................................... v 

MOTTO DAN PERSEMBAHAN ................................................................ vi 

KATA PENGANTAR .................................................................................. vii 

ABSTRAK .................................................................................................... ix 

ABSTRACT .................................................................................................... x 

DAFTAR ISI ................................................................................................. xi 

DAFTAR GAMBAR .................................................................................. xiii 

DAFTAR TABEL ....................................................................................... xiv 

BAB 1 PENDAHULUAN ............................................................................. 2 

1.1 Latar Belakang ......................................................................................... 2 

1.2 Identifikasi Masalah................................................................................. 5 

1.3 Batasan Masalah ...................................................................................... 5 

1.4 Rumusan Masalah .................................................................................... 5 

1.5 Tujuan Perancangan ................................................................................. 6 

1.6 Manfaat  Perancangan.............................................................................. 8 

1.7 Sistematika Penulisan ............................................................................ 10 

BAB II TINJAUAN PUSTAKA .................................................................. 12 

2.1 Penelitian Sejenis ................................................................................... 12 

2.1.1 Peneliti an oleh Calvalie (2021) ......................................................... 12 

2.1.2 Penelitian oleh Habibi, A. H. (2021) .................................................. 12 

2.1.3 Penelitian oleh Muchamad Nuril Ihsan (2022) ................................... 13 

2.1.4 Penelitian oleh Adi Prayogo (2023) .................................................... 13 

2.1.5 Penelitian oleh Keller (2019) .............................................................. 13 

2.2 Landasan Teori ....................................................................................... 14 

2.2.1 Logo .................................................................................................... 14 

2.2.2 Katalog ................................................................................................ 15 



xii 

 

2.2.3 Brand Guidelines ................................................................................ 17 

BAB III METODE PENELITIAN .............................................................. 23 

3.1 Desain Penelitian ................................................................................... 23 

3.1.1 Waktu dan Penelitian .......................................................................... 24 

3.2 Bahan Penelitian .................................................................................... 28 

3.3 Teknik Pengumpulan Data ..................................................................... 29 

3.3.1 Sumber Data ....................................................................................... 30 

3.3.2 Wawancara Mendalam. ....................................................................... 30 

3.5 Kerangka Berfiikir ................................................................................. 31 

BAB IV PERANCANGAN VISUAL ......................................................... 32 

4.1 Objek Penelitian..................................................................................... 32 

4.1.1 Target Audiens .................................................................................... 32 

4.1.2 Brand Guidelines sebagai Brand Visual ............................................. 33 

4.2 Konsep Dasar Perancangan ................................................................... 34 

4.2.1 Ide Cerita ............................................................................................ 34 

4.2.2 Konsep Perancangan Visual................................................................ 34 

4.3 Proses Perancangan ............................................................................... 35 

4.3.1 Pembuatan Logo “Pretty House” ........................................................ 35 

4.4 Hasil Perancangan ................................................................................. 39 

4.4.1 Hasil Akhir Produk ............................................................................. 40 

4.5 Hasil Akhir Produk Pendukung ............................................................. 40 

BAB V KESIMPULAN............................................................................... 46 

5.1 Kesimpulan ............................................................................................ 46 

5.2 Saran ...................................................................................................... 48 

DAFTAR PUSTAKA .................................................................................. 49 

 

  

ADMIN
Typewritten text
Lampiran

ADMIN
Typewritten text
 ..................................................................................................... 51



xiii 

 

DAFTAR GAMBAR 

Gambar 3. 1 Logo “Pretty  House” Terdahulu ......................................... 28 

Gambar 4. 1 Brand Guidelines "Pretty House" ........................................ 35 

Gambar 4. 2 Logo "Pretty House" ............................................................. 36 

Gambar 4. 3 Warna Palette Pretty House .................................................. 37 

Gambar 4. 4 Font "Prett House" ............................................................... 38 

Gambar 4. 5 QR Code Produk ................................................................... 40 

Gambar 4. 6 Tote Bag ................................................................................. 42 

Gambar 4. 7 Brand Tag .............................................................................. 43 

Gambar 4. 8 Stiker ...................................................................................... 45 

  



xiv 

 

DAFTAR TABEL 

 

Tabel 3. 1 Waktu dan Pelaksanaan ............................................................... 24 

 

 

  


	5f27bed755f0bfc8168196e805f36a0235c7e5b64525705dcda7922c52635752.pdf
	Untitled-1
	Page 1
	Page 2
	Page 3
	Page 4

	5f27bed755f0bfc8168196e805f36a0235c7e5b64525705dcda7922c52635752.pdf
	Untitled-2
	Page 1

	5f27bed755f0bfc8168196e805f36a0235c7e5b64525705dcda7922c52635752.pdf

