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ABSTRAK 

 

Maissindi. 2025. Analisis Bauran Pemasaran (Marketing Mix) Pada PT Marga 

Nusantara Jaya Cabang Tegal. Program Studi Diploma III Akuntansi. Politeknik 

Harapan Bersama. Pembimbing I: Arifia Yasmin, Pembimbing II : Imam Hasan. 

PT Marga Nusantara Jaya Cabang Tegal merupakan perusahaan distributor yang 

bergerak di bidang penyaluran produk makanan, farmasi, dan personal care. Salah 

satu produk yang didistribusikan adalah Xylitol, permen fungsional dari PT Lotte 

Indonesia. Penelitian ini bertujuan untuk mengetahui penerapan strategi bauran 

pemasaran (Marketing Mix) 7P serta untuk mengetahui hambatan dalam 

menerapkan bauran pemasaran (Marketing Mix) pada produk Xylitol yang 

dipasarkan oleh PT Marga Nusantara Jaya Cabang Tegal. Dalam penulisan ini, 

penulis menerapkan penelitian lapangan dengan tipe data kualitatif yang 

memanfaatkan sumber data, yakni data primer dan sekunder. Metode pengumpulan 

data dilakukan melalui wawancara dan pengumpulan dokumen yang bisa 

menyelesaikan masalah yang ada, dan selanjutnya data dianalisis dengan cara 

deskriptif kualitatif. Dari hasil penelitian ini, diperoleh bahwa Bauran Pemasaran 

(Marketing Mix) atau 7P yang terdiri dari: Produk, Harga, Proses, dan orang yang 

diterapkan oleh PT Marga Nusantara Jaya Cabang Tegal  telah sesuai dengan 

produsen yang ada, sementara untuk pelaksanaan di lapangan terdapat beberapa 

kendala yang timbul dari Tempat, Promosi, dan bukti fisik sehingga Baruan 

Pemasaran (Marketing Mix) ini tidak berjalan dengan baik. 

Kata Kunci: Bauran Pemasaran 7P, Strategi Pemasaran, Xylitol, PT Marga 

Nusantara Jaya. 
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ABSTRACT 

 

Maissindi. 2025. The Analysis of Marketing at PT Marga Nusantara Jaya, Tegal 

Branch. Accounting Associate Degree Study Program. Politeknik Harapan 

Bersama. Advisor : Arifia Yasmin, Co-Advisor : Imam Hasan. 

PT Marga Nusantara Jaya Tegal Branch is a distribution company engaged in the 

distribution of food, pharmaceutical, and personal care products. One of the 

products distributed is Xylitol, a functional candy from PT Lotte Indonesia. This 

study aims to determine the implementation of the 7P marketing mix strategy and 

to determine the obstacles in implementing the marketing mix on Xylitol products 

marketed by PT Marga Nusantara Jaya Tegal Branch. In this paper, the author 

applies field research with qualitative data types that utilize data sources, namely 

primary and secondary data. The data collection method is carried out through 

interviews and document collection that can solve existing problems, and then the 

data is analyzed using qualitative descriptive methods. From the results of this 

study, it was found that the Marketing Mix or 7P consisting of: Product, Price, 

Process, and people implemented by PT Marga Nusantara Jaya Tegal Branch has 

been in accordance with existing producers, while for implementation in the field 

there are several obstacles arising from Place, Promotion, and physical evidence 

so that this Marketing Mix does not run well.  

Keywords: Marketing Mix 7P, Marketing Strategy, Xylitol, PT Marga Nusantara 

Jaya.  



 

xiii 

 

DAFTAR ISI 

 

HALAMAN JUDUL ...................................................................................... i 

HALAMAN PERSETUJUAN ...................................................................... ii 

LEMBAR PENGESAHAN .......................................................................... iii 

HALAMAN PERNYATAAN KEASLIAN TUGAS AKHIR (TA) .............. iv 

HALAMAN LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI 

KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS ........................ v 

HALAMAN PERSEMBAHAN ................................................................... vi 

HALAMAN MOTO ................................................................................... viii 

PRAKATA .................................................................................................... ix 

ABSTRAK .................................................................................................... xi 

ABSTRACT ................................................................................................ xii 

DAFTAR ISI ............................................................................................... xiii 

DAFTAR TABEL ........................................................................................ xv 

DAFTAR GAMBAR .................................................................................. xvi 

DAFTAR LAMPIRAN .............................................................................. xvii 

BAB I PENDAHULUAN.............................................................................. 1 

1.1 Latar Belakang Masalah ......................................................................... 1 

1.2 Rumusan Masalah .................................................................................. 5 

1.3 Tujuan Penelitian .................................................................................... 6 

1.4 Manfaat Penelitian .................................................................................. 6 

1.5 Batasan Masalah ..................................................................................... 7 

1.6 Kerangka Berfikir ................................................................................... 7 

1.7 Sistematika Penulisan ........................................................................... 10 

BAB II  TINJAUAN PUSTAKA ................................................................. 12 



 

xiv 

 

2.1 Pemasaran ............................................................................................. 12 

2.1.1 Pengertian Pemasaran ............................................................... 12 

2.1.2 Strategi Pemasaran .................................................................... 13 

2.1.3 Strategi Pemasaran untuk Distributor ....................................... 15 

2.1.4 Bauran Pemasaran .................................................................... 19 

2.2 Penelitian Terdahulu ............................................................................. 22 

BAB III  METODE PENELITIAN ............................................................. 25 

3.1 Lokasi Penelitian .................................................................................. 25 

3.2 Waktu Penelitian ................................................................................... 25 

3.3 Jenis Data .............................................................................................. 25 

3.4 Sumber Data ......................................................................................... 26 

3.5 Metode Pengumpulan Data .................................................................. 27 

3.6 Metode Analisis Data ........................................................................... 28 

BAB IV  HASIL DAN PEMBAHASAN .................................................... 32 

4.1 Gambaran Umum Objek Penelitian ...................................................... 32 

4.2 Hasil Penelitian ..................................................................................... 33 

4.2.1 Penerapan Strategi Bauran Pemasaran 7P ................................ 33 

4.3 Pembahasan .......................................................................................... 47 

4.3.1 Penerapan Strategi Bauran Pemasaran 7P ................................ 47 

BAB V KESIMPULAN DAN SARAN ...................................................... 54 

2.1 Kesimpulan ........................................................................................... 54 

2.2 Saran ..................................................................................................... 55 

DAFTAR PUSTAKA .................................................................................. 57 

LAMPIRAN ................................................................................................ 59 

 



 

xv 

 

DAFTAR TABEL 

 

Tabel 2. 1 Penelitian Terdahulu ............................................................................. 22 

Tabel 4. 2 Penerapan Strategi Bauran Pemasaran 7P ............................................ 48 
Tabel 4. 3 Hambatan bauran pemasaran pada produk xylitol ............................... 51 
  



 

xvi 

 

DAFTAR GAMBAR 

 

Gambar 1. 1 Kerangka Berfikir ............................................................................... 9 

Gambar 4. 6 Poster ................................................................................................ 45 



 

 

xvii 

 

DAFTAR LAMPIRAN 

 

Lampiran 1. 1 Hasil Wawancara Pada PT MNJ Cabang Tegal ............................. 59 
Lampiran 1. 2 Dokumentasi Wawancara .............................................................. 59 
Lampiran 1. 3 PT Marga Nusantara Jaya Cabang Tegal ....................................... 60 
Lampiran 1. 4 Daftar Harga Produk Xylitol ......................................................... 60 
Lampiran 1. 5 Kemasan Produk Xylitol ............................................................... 60 
Lampiran 1. 6 Kartu Bimbingan Tugas Akhir ....................................................... 61 


	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	df87464e09ccc1aaacb575ee4946aacc93cff63fdb5995abac3dceab73356bab.pdf

	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf
	e4b2d8caa132195c932b65298292e6bec60c5220df1781f69e95402020e42674.pdf

