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PERANCANGAN IDENTITAS VISUAL EDUKASINAU UNTUK 

MEMBANGUN BRAND AWARENESS 

ABSTRAK 

Perkembangan industri kreatif digital menuntut setiap pelaku usaha untuk memiliki 

identitas visual yang kuat dan konsisten agar dapat bersaing serta membangun hubungan 

emosional dengan audiens. EdukaSinau, sebagai brand baru yang bergerak dibidang media 

digital dan creativepreneurship, belum memiliki identitas visual yang terstruktur, sehingga 

mengalami kesulitan dalam membangun brand awareness secara optimal, khususnya di 

wilayah Tegal dan Jawa Tengah. Oleh karena itu, penelitian ini bertujuan untuk merancang 

citra dan daya tarik brand di mata target audiens generasi muda. Penelitian ini 

menggunakan metode deskriptif kualitatif dengan melalui analisis SWOT, wawancara 

dengan founder, serta penyebaran kuesioner kepada 46 responden dari kalangan Gen Z dan 

milenial yang merupakan target utama dari brand EdukaSinau. Subjek tersebut dipilih 

karena mereka merupakan pengguna aktif media digital dan memiliki ketertarikan tinggi 

pada dunia kreatif. Kuesioner yang disebarkan terdiri dari 10 pertanyaan untuk menggali 

persepsi, preferensi visual, serta tingkat kesadaran terhadap identitas brand. Hasil akhir 

penelitian berupa brand guidelines yang mencakup logo utama, empat logo turunan 

berdasarkan layanan EdukaSinau (Podcast, Jenama Digital, Business Class, dan 

Founding), serta penerapan ke media pendukung seperti administratif / stationery dan 

seminar kits yang diharapkan mampu memperkuat identitas visual dan membangun brand 

awareness EdukaSinau secara konsisten dan berkelanjutan di era industri kreatif digital. 

Kata Kunci : Identitas Visual, Brand Guidelines, Branding, Industri Kreatif 
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 CREATING A COHESIVE VISUAL IDENTITY FOR EDUKASINAU TO 

IMPROVE BRAND RECOGNITION 

ABSTRACT 

As the digital creative industry evolves, it's crucial for every business owner to establish a 

strong and consistent visual identity to compete effectively and create emotional ties with 

their audience. EdukaSinau, a new brand in the digital media and creative 

entrepreneurship field, currently lacks a cohesive visual identity, which makes it 

challenging to build brand awareness effectively, particularly in the Tegal and Central Java 

regions. Therefore, this study aims to shape the brand's image and appeal to its target 

audience, which is the younger generation. The research utilizes a qualitative descriptive 

method, incorporating SWOT analysis, interviews with the founder, and a survey 

distributed to 46 respondents from the Gen Z and millennial generations, who are the 

primary audience for the EdukaSinau brand. These participants were chosen for their 

active use of digital media and their strong interest in the creative world. The questionnaire 

consisted of 10 questions designed to assess perceptions, visual preferences, and brand 

identity awareness. The final results of the research are brand guidelines that include the 

main logo, four derivative logos based on EdukaSinau's services (Podcast, Digital Brand, 

Business Class, and Founding), and their application to supporting materials like 

administrative/stationery items and seminar kits, all aimed at strengthening the visual 

identity and building EdukaSinau's brand awareness consistently and sustainably in the 

digital creative industry. 

Keywords: Visual Identity, Brand Guidelines, Branding, Creative Industry 
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