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ABSTRAK 

Tri Maulidatul Fithriyyah. 2025. Analisis Perbandingan Harga Jual Online dan 

Offline serta Kontribusinya Terhadap Laba Kotor pada “DM” Fashion Tembok 

Luwung. Program Studi Diploma III Akuntansi. Politeknik Harapan Bersama. 

Pembimbing I: Yeni Priatna Sari; Pembimbing II: Imam Hasan. 

Perkembangan teknologi digital mendorong pelaku usaha untuk memasarkan 

produk melalui dua saluran, yaitu online dan offline. Perbedaan kedua saluran 

penjualan tidak hanya mempengaruhi perilaku konsumen, tetapi juga memberikan 

dampak pada kontribusi terhadap laba kotor perusahaan. Penelitian ini bertujuan 

untuk menganalisis perbandingan harga jual online dan offline serta kotribusinya 

terhadap laba kotor pada “DM” Fashion Tembok Luwung. Kekhasan laporan tugas 

akhir ini dibandingkan dengan penelitian lain adalah fokusnya yang tidak hanya 

membahas perbedaan harga jual online dan offline, tetapi juga menganalisis 

kontribusi penjualan online maupun offline terhadap laba kotor perusahaan. 

Penelitian sebelumnya umumnya hanya membahas perbedaan harga atau strategi 

pemasaran, sedangkan dalam tugas akhir ini penulis lebih menekankan bagaimana 

perbedaan tersebut memengaruhi keuntungan perusahaan. Selain itu, objek 

penelitian yang diambil adalah UMKM di bidang fashion yang aktif menjual 

melalui marketplace dan toko offline, sehingga hasil penelitian ini dinilai lebih 

relevan untuk pelaku usaha kecil menengah di era digital seperti sekarang. Jenis 

data yang digunakan dalam penelitian ini adalah data kuantitatif dengan teknik 

pengumpulan data berupa dokumentasi laporan penjualan periode Januari hingga 

Mei 2025. Analisis dilakukan terhadap empat jenis produk, yaitu Kemeja Rayon 

Twill Lengan ¾, Kemeja Crinkle Airflow Polos, Kemeja Crinkle Motif Salur 

Airflow, dan Tunik Kemeja Polos Crinkle Airflow. Hasil penelitian menunjukkan 

bahwa harga jual online cenderung lebih tinggi dibandingkan penjualan offline 

karena adanya biaya tambahan seperti komisi marketplace dan ongkos kirim. 

Meskipun demikian, penjualan online memberikan kontribusi laba kotor yang lebih 

besar dibandigkan penjualan offline. Dengan demikian, “DM” Fashion Tembok 

Luwung disarankan untuk memperkuat strategi penjualan online dan menetapkan 

strategi harga yang efektif agar dapat bersaing di pasar online maupun offline. 

Kata kunci:  harga jual, penjualan online, penjualan offline, laba kotor, “DM” 

Fashion
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ABSTRACT 

Fithriyyah, Tri Maulidatul. 2025. Analysis of the Comparison of Online and 

Offline Selling Prices and Their Contribution to Gross Profit at “DM” Fashion 

Tembok luwung. Accounting associate degree study program. Politeknik Harapan 

Bersama. Advisor; Yeni Priatna Sari; Co-Advisor: Imam Hasan. 

The development of digital technology has encouraged businesses to market their 

products through two channels, namely online and offline. The differences between 

these two sales channels not only influence consumer behavior but also have an 

impact on their contribution to the company's gross profit. This study aims to 

analyze the comparison of online and offline selling prices and their contribution 

to gross profit at “DM” Fashion Tembok Luwung. The uniqueness of this thesis 

report compared to other studies lies in its focus, which not only discusses the 

differences in online and offline selling prices but also analyzes the contribution of 

both online and offline sales to the company's gross profit. Previous studies 

typically only address price differences or marketing strategies, whereas this thesis 

emphasizes how these differences impact the company's profitability. Additionally, 

the research subject is an SME in the fashion industry that actively sells through 

marketplaces and offline stores, making the research results more relevant for 

small and medium-sized businesses in the current digital era. The data used in this 

study is both quantitative, collected through documentation of sales reports from 

January to May 2025. The analysis was conducted on four types of products: Rayon 

Twill ¾ Sleeve Shirt, Crinkle Airflow Plain Shirt, Crinkle Airflow Patterned Shirt, 

and Crinkle Airflow Plain Tunic Shirt. The results of the study indicate that online 

selling prices tend to be higher than offline sales due to additional costs such as 

marketplace commissions and shipping costs. However, online sales contribute to 

a higher gross profit margin compared to offline sales. Therefore, “DM” Fashion 

Tembok Luwung is advised to strengthen its online sales strategy and establish an 

effective pricing strategy to compete in both online and offline markets. 

Keywords: selling price, online sales, offline sales, gross profit, “DM” Fashion 
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