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PERANCANGAN MEDIA PROMOSI DAN GIMIK VIDEO IKLAN
CEGAH STUNTING LAHIRKAN GENERASI UNGGUL
DI PAGERBARANG

ABSTRAK

Penelitian ini fokus pada strategi promosi dan gimik video iklan "Cegah Stunting,
Lahirkan Generasi Unggul.” Tujuannya menyampaikan edukasi dan solusi tentang
pencegahan stunting pada ibu hamil dan remaja di Pagerbarang, Tegal. Metode
yang digunakan adalah Multimedia Development Life Cycle (MDLC), dengan
pengumpulan data melalui artikel, jurnal, dan wawancara dengan masyarakat, ibu
bidan, serta ahli gizi. Hasilnya adalah pembuatan merchandise, stiker, tumbler,
gantungan kunci, kaos stunting, mini games, roulette spin, gulungan undian, dan
promosi melalui feeds dan reels Instagram. Kesimpulan penelitian ini menunjukkan
strategi gimik yang efektif meningkatkan kesadaran masyarakat tentang stunting.

Kata kunci: Gimik Promosi, Stunting, Video Iklan
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DESIGN OF PROMOTIONAL MEDIA AND GIMMICKS FOR THE
COMMERCIAL VIDEO "PREVENT STUNTING CREATE A SUPERIOR
GENERATION" IN PAGERBARANG, TEGAL

ABSTRACT

This study focuses on the promotion strategy and gimmicks of the advertisement video
"Prevent Stunting, Create a Superior Generation." Its aim is to provide education and
solutions on preventing stunting among pregnant women and teenagers in Pagerbarang,
Tegal. The method used is the Multimedia Development Life Cycle (MDLC), involving data
collection through articles, journals, and interviews with the community, midwives, and
nutrition experts. The outcomes include creating merchandise such as stickers, tumblers,
keychains, stunting-themed shirts, mini games, roulette spins, prize draws, and promotion
through Instagram feeds and reels. The conclusion of the study demonstrates that the
gimmick strategy effectively enhances public awareness about stunting.

Keywords: Commercial Video, Promotional Gimmick, Stunting
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